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7 Py What we do
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To realize the benefits of broadband - availability is important, but utilization is critical

SNG provides a framework for:

@® Broadband planning with marketing intelligence

@® Maximizing broadband impact through utilization

® Monitoring the results and impacts from
broadband investments

M DEi Upper Quartile with Awareness and Utilization Support
[l Transition with SNG approach
B DEi Median with “Laissez faire” approach

Accelerate utilization to increase economic and social benefits
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Getting the most from
broadband investments , ,
requires informed SNG’s Broadband Lifecycle Approach
planning, focus on
utilization, and ongoing
monitoring.

2. Planning |
and capacity |
building
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3. Decision
toinvest /
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and demand &
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‘ Community and Users
Stages of
broadband
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5. Promote
awareness and
drive utilization //

6. Assess
outcomes )
and impacts &
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-0 Strateglc Making the most of NBN

SR for economic growth

-Map°® Demand (not just availability / supply)

Assess current broadband utilization by >:_

Industry sector and by region
ty, '

Develop a roadmap for increasing productivi
Innovation, and job creation

Develop an outreach and communications
plan to drive utilization

Provide local businesses with their own
Individual -scorecar@ and roadmap

Obtain hard research data about the actual
economic and social impacts of these
Investments over time
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B e Client example

the broadband economists

Context e
w Client :e-North Carolina Authority & |
w Need: Statevide broadband planning and_ g
assessment \J\\ Nthastina
_ \_140.000 kim?
Our assignment " Pop. 9.4 million

w Stakeholder engagemennd building local planning capacity

w Micro-level data gathering of broadband connectivity and
utilization from businesses / organizations and households

w Focus ore-healthandsmartgrid / energy efficiency

Results
A Revealed that 17.5% of new jobs attributable to Internet

A Benchmarked utilization, benefits and drivers; identified ’[hOSZE
leading and lagging; now focusing on bridging gaps Iin region:
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North Carolina eSolutions
Benchmarking 2010
N=1,701
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